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Purpose

The purpose of this PowerPoint 

presentation along with the 

accompanying Word Document is to 

help you successfully integrate our 

online services into your higher 

education programs. 
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A Summary of Service 
Integration



Services Provided
Our three core services:

1. Program-Level Comprehensive (COMP) Exams

I. Business/Business-related Program Assessment

II. Accounting/Finance Program Assessment

III. Public Administration Program Assessment

IV. Early Childhood Education Program Assessment

2. Academic Leveling Courses

I. ALC Option #1: E-books with unit-level pre/post tests used as an 
instructed course within the program

II. ALC Option #2: E-book with topic-level pre/post tests used as an 
independent study prerequisite to a program

III. ALC Option #3: Online education modules used as either an 
independent study prerequisite or as course remediation

3. APA Writing Style Services



Integration Information Requirements
In order to integrate the service into your programs, we need to 

know:
1. What service(s) are required
2. What, if any, customization you require (e. g. topic selection 

for a program assessment exam)
3. The course names and numbers where you will insert the 

service
4. What, if any, student segregation you want (e. g. distinguish 

between campus locations, online vs. on-campus groups, by 
specialization, etc.)

5. Any content customization you want for the micro-site
6. Timing and frequency of reports and the raw data
7. How payment will be made (e. g., by invoice or with student 

purchases)



Process Overview and the 
Student Experience

Once we have your integration data (see 
previous slide), we then create a 
Frequently Asked Questions (FAQ) Guide 
and a micro-site for you whereby students 
self-register for their exam key(s) and 
subsequently use the service. 

The following slides show what this looks like. 



The Frequently Asked Questions (FAQ) Guide

You distribute the FAQ Guide to your faculty and students. This Guide has the self-
registration directions for your micro-site along with answers to the most frequently 
asked questions. We will send you a generic guide that you can edit. 



The Micro-site Access

From our website (www.PeregrineAcademics.com) click on the tab entitled For Our Clients, 
Students, & Learners. 



The Micro-site Access

Client colleges and universities are listed alphabetically. 



A Micro-site Login Page

From this page, students login to self-register for the service. There are also help items to 
complete an exam, retrieve a lost exam key, or to print a completion certificate.  

You provide the login password to 
the students in your course 
instructions from the Frequently 
Asked Questions Guide we 
provide you. 

You provide the login password to 
the students in your course 
instructions from the Frequently 
Asked Questions Guide we 
provide you. 



A Micro-site Login Page for ALC Options #1 & #2

If you plan to use ALC Options 1 or 2, we’ll add the links to purchase the e-books from Cengage on the micro-
site page along with a course overview document for the students. 



Students Select the Exam or Service Based on the 
Course Association

You can have multiple exams to address assessment requirements for more than one program. 



Students Complete the Self-Registration

Here is where we can record student groups, e. g. by program, by cohort, by 
specialization/major/concentration, campus location, etc. using pull-down menus (up to 5). 

We use pull-down menus to 
segregate the student groups. 

Subsequent data reporting can be by 
group or in a roll-up report.  



Student Is Ready to Take the Exam/Course

The student can click the hyperlinked exam key and start immediately. The student 
also receives an e-mail with the exam key(s) if the exam is to be taken later or to go 
back to the service. 



Student Purchase Option

We can invoice the college or university for services completed; however, you can 
also require student direct purchase. This approach is more common for the APA 
writing style service and for the Academic Leveling Course exams. 



Grading
In order to get students to do their best, our services should be graded or otherwise 

incentivized. Extra credit works well for most situations. The service could 
be an assignment within a course in order to get the best performance out 
of the students. 

COMP Exam Grading:
– Inbound exams should be graded for completion only; max credit just for taking 

the exam. 

– Outbound exams should be incentivized to encourage the student’s best effort; 
however, the grade should be on a scale. 

ALC Test Grading
– The pre-test is generally not graded

– The post-test is generally graded on a traditional 100pt scale

APA Service Grading
– The training course should be graded for completion

– The 50-question competency exam should be graded on a traditional 100pt grading 
scale



Tips and Techniques from our 
Lessons Learned Files

Extra credit works well to incentivize the COMP Exam. For 

example:

Completing the inbound exam is worth 5 extra credit points

Completing the outbound exam is worth 5 extra credit points and 

then if you score above 50%, it’s worth 6pts; if you score 

above 55%, it’s worth 7pts; if you score above 60%, it’s worth 

8 pts; if you score above 70%, it’s worth 9 points; if you score 

above 75%, it’s worth 10 points. 

Scores are relative and must be graded on a curve based on

national averages.  



Reporting and Data Analysis
At the end of the month (or as required), we will send 

you an invoice for the services used during the 
previous month (unless the students are 
purchasing the service). 

We will also send you the raw data in Excel format. 

Periodically (e. g. quarterly, at the end of a semester, at 
the end of an exam period, annually, etc.), we will 
send you the analysis reports for the 
comprehensive exam services. 



Tips and Techniques from our 
Lessons Learned Files

You do not have to insert the service into 

established courses; however, if you 

do, then your course professors can 

hold the students accountable to 

complete the exam or service. If left to 

be voluntary for the students, the exam 

or course may not be completed. 



Tips and Techniques from our 
Lessons Learned Files

To keep the service cost-neutral for 

your college or university, 

consider a course fee or 

assessment fee so that any costs 

to the students are reimbursable 

through tuition assistance. 



Integration in Detail



Item #1: Program & Service 
Selection

Integration in Detail



COMP Exam Service
Purpose: Provide program managers data regarding program-level learning outcomes and 

demonstrate learning. 

Program(s): We currently provide assessment services for Business, Business-Related, 

Accounting/Finance, Public Administration, and Early Childhood Education programs. 

Integration Recommendation: Use an inbound/outbound testing construct whereby students are 

tested early in their program of study (inbound exam) and again at the end of their program 

(outbound exam). The difference in scores is the internal benchmark; the comparison of 

outbound scores with the aggregate pools is the external benchmark. The analysis of outbound 

exam scores provides program manages with meaningful data relative to learning outcomes. 

Application: demonstrate learning results to accreditation authorities and to other key stakeholders. 

Inbound exam scores can also be used for academic placement of students. The inbound 

masters level exam can be used to replace the GMAT or other similar graduate-level aptitude 

exams. 



Academic Leveling Course (ALC) Service

Purpose: Provide an overview of business education for the 

bachelors, masters, and doctoral level entry of students whose 

previous degree may not be in business and/or the degree was 

obtained much earlier.  

Program(s): Business/Business Related degree.  

Integration Recommendation: Use as a associate degree CAPSTONE, 

a bachelors degree CAPSTONE, or as a Masters/Doctoral 

prerequisite. ALC Option #3 can also be used for course 

remediation for students struggling with a specific topic.  

Application: help ensure students are ready for their next higher 

education program or to demonstrate mastery of the foundational 

degree concepts. 



APA Writing Style Service

Purpose: teach the APA writing style to incoming students 

where the majority of the assignments are papers. 

Program(s): suitable for any program where the APA 

Writing Style is a requirement. 

Integration Recommendation: include the 2-part service 

(course and exam) within the first or second course of a 

graduate program. 

Application: when students (and faculty) are trained on 

style, both can focus more on content. 



Service Selection Considerations
Issue Service Recommendation

Seeking/sustaining dual-accreditation in business CPC-based COMP Exam

Seeking/sustaining dual-accreditation in accounting/finance ACPC-based COMP exam

Meeting regional accreditation accountability requirements for 
business, business-related, accounting/finance, public 
administration, or early childhood education

COMP Exam services

Need to demonstrate student proficiency at the community college 
level to address the 4-year school transfer requirements

CPC or ACPC-based COMP 
Exam Services

Many transfer students into a bachelors program and uncertain 
what their competency level is

ALC Option #2 or #3

Program does not have a business CAPSTONE course ALC Option #1

Non-business majors entering a MBA program ALC Option #2 or #3

Need a transitions course between masters and doctoral ALC Option #2 or #3

Need short modules for student remediation in topics where the 
student is doing poorly and/or struggling to pass a more advanced 
course because he/she lacks understanding of the topic 
foundations

ALC Option #3

Graduate students struggling with APA Style requirements APA Services

Faculty need training in the APA style APA Services



Item #2: Topic Selection and 
Customization

Integration in Detail



Business/Business-Related 
Programs

On the following slide are the 12 base Common 
Professional Component (CPC) topics associated 
with most business and business-related programs. 

For an associate degree assessment exam, you should 
select 4-6 topics; for a bachelors exam, you should 
select 8-12 topics; for a graduate exam, you should 
select 5-10 topics.

If you have more than one program assessment 
requirement, you can have more than one exam. 



1. Marketing
2. Business Finance
3. Accounting
4. Management (Operations/Production Management, Human 

Resource Management, Organizational Behavior)
5. Legal Environment of Business
6. Economics
7. Business Ethics
8. Global Dimensions of Business
9. Information Management Systems
10. Quantitative Techniques/Statistics
11. Business Leadership
12. Business Integration and Strategic and Management

The Business Program CPCs



Tips and Techniques from our 
Lessons Learned Files

To select topics for your program-

level assessment exam, look at 

your core courses for the 

program. The exam topics should 

be aligned with your core courses 

so that you are testing on topics 

you teach. 



Accounting/Finance Degree 
Programs

On the following slide are the 13 base Common Professional 

Component (CPC) topics associated with most 

accounting/finance degree programs. Also note that we have 47 

supplemental accounting/finance topics to use as well.  

A program-level assessment for a degree in accounting/finance 

should have 3-5 topics from the base list and then another 8-20 

topics from the supplemental list. 

If you have more than one program assessment requirement, you 

can have more than one exam. 



1. Marketing
2. Business Finance
3. Accounting
4. Management
5. Legal Environment of Business
6. Global Dimensions of Business Accounting
7. Economics
8. Business Ethics in Accounting
9. Business Communications
10. Information Systems
11. Quantitative Techniques and    Statistics
12. Research Analysis
13. Business Policies

The Accounting/Finance 
Program CPCs



1. Accounting and the Business Environment
2. Activity-Based Costing and Other Cost 

Management Tools
3. Capital Budgeting Cash Flows
4. Capital Budgeting Techniques
5. Capital Investment Decisions and the Time 

Value of Money
6. Cash Flow and Financial Planning
7. Completing the Accounting Cycle
8. Effects on Retained Earnings 
9. Paid-in Capital and the Balance Sheet
10. Cost Accounting
11. Cost-Volume-Profit Analysis
12. Current Liabilities and Payroll
13. Current Liabilities Management
14. Financial Market Environment
15. Financial Statement Analysis
16. Financial Statements and Ratio Analysis
17. Flexible Budgets and Standard Costs
18. Governmental and Nonprofit Accounting
19. Hybrid and Derivative Securities
20. Interest Rates and Bond Valuation
21. Internal Control and Cash
22. International Managerial Finance
23. Job Order and Process Costing
24. Leverage and Capital Structure
25. Long-Term Liabilities, Bonds Payable

Supplemental Accounting/Finance Program 
Topics

26. Merchandising Inventory
27. Merchandising Operations
28. Mergers, LBOs, Divestitures
29. Overview of Management Accounting
30. Payout Policy
31. Performance Evaluation and the Balanced 

Scorecard
32. Plant Assets and Intangibles
33. Receivables
34. Recording Business Transactions
35. Risk and Refinements 
36. Risk and Return
37. Roles of Managerial Finance
38. Short-Term Business Decisions
39. Stock Valuation
40. Taxation: Corporations
41. Taxation: Individuals
42. The Adjusting Process
43. The Cost of Capital
44. The Master Budget and Responsibility 

Accounting
45. The Statement of Cash Flows
46. Time Value of Money
47. Working Capital and Current Assets 

Management



Tips and Techniques from our 
Lessons Learned Files

Exams are normally 10 questions per 

topic, randomly selected each time 

from a database of 200+ 

questions/topic. If you want more 

topics, we can reduce the number of 

questions per topic so that you can 

have a manageable exam length. 



Topic vs. Subject Customization

We can customize exams based on topic 
selection (the major areas); however, 
we do not customize based on subject 
selection (the minor areas) because 
then the comparative analysis would be 
invalidated. 



Tips and Techniques from our 
Lessons Learned Files

If you have unique specializations or concentrations 

with topics and subjects not found on our lists, we 

can create new topics/subjects with your assistance

(you provide us the exam questions). Results from 

these topics can be used for your internal analysis, 

but not for external comparisons.  Please contact us 

if you want to pursue this option and we’ll send you 

a template to use for your questions. Generally, we 

need ~60 questions per new topic.  



Academic Leveling Courses
ALC Option #1 includes 3 pairs of pre-tests/post-tests, 

each covering 4 topics. ALC Option #2 includes one 
pair of pre-test/post-test for each of the 12 topics. 
The e-books for ALC option #1 and #2 cannot 
generally be customized easily due to costs. 

ALC Option #3 is all on-line and includes 15 modules. 
You can build a course based on any sequence and 
number of modules. 



Basic Academic Leveling Course Structure 
(Option #1)

Unit 1: The Business Environment
1. Marketing
2. Management
3. Business Ethics
4. Global Dimensions of Business

Unit 2: Business Financial Systems
1. Business Finance
2. Accounting
3. Economics
4. Legal Environment of Business

Unit 3: Business Integration and Evaluation
1. Information Management Systems
2. Quantitative Business Research Techniques & Statistics
3. Leadership
4. Strategic Management/Business Integration

There are unique 
e-books and test 
banks for each 
academic degree 
level. 



Basic Academic Leveling Course Structure 
(Option #2)

1. Marketing

2. Management

3. Business Ethics

4. Global Dimensions of Business

5. Business Finance

6. Accounting

7. Economics

8. Legal Environment of Business

9. Information Management Systems

10. Quantitative Business Research Techniques & Statistics

11. Leadership

12. Strategic Management/Business Integration

One pair of pre-tests 
and post-tests for 
each of the 12 
topics. 

E-books sold in 3 
volumes. 



Basic Academic Leveling Course Structure 
(Option #3)

1. Marketing

2. Operations/Production Management, 

3. Human Resource Management, 

4. Organizational Behavior

5. Business Ethics

6. Global Dimensions of Business

7. Business Finance

8. Accounting

9. Macroeconomics

10. Microeconomics

11. Legal Environment of Business

12. Information Management Systems

13. Quantitative Business Research Techniques & 
Statistics

14. Leadership

15. Strategic Management/Business Integration

Each is a standalone 
educational course 
with a pre-test, post-
test, and online 
instructional 
content. No e-books 
involved. All 
materials are online. 



Tips and Techniques from our 
Lessons Learned Files

Which ALC Option is right for our programs?

ALC Option #1 requires dedicated faculty to teach the 

course whereas ALC Option #2 can be done as an 

independent study prerequisite. You generally can’t 

customize the e-books. 

ALC Option #3 allows you to customize the course by 

selection of which modules (topics) to include in the 

course and does not require an e-book. Additionally, 

the modules can be used for student remediation and 

additional training. 



APA Writing Style On-Line Training Course

Section 1: Manuscript Layout

Section 2: Writing Style

Section 3: Grammar

Section 4: Scholarly Writing and 
Word Choices 

Section 5: Punctuation

Section 6: Capitalization and 
Italics

Section 7: Abbreviations

Section 8: Headings and Series

Our on-line training program consists of 8-12 pages of instructional 
content followed by 5-20 interactive question for each of the 
following 17 sections based on the APA Manual including:

Section 9: Quotations
Section 10: Numbers
Section 11: Metrication
Section 12: Statistical and 

Mathematical Copy
Section 13: Tables
Section 14: Figures
Section 15: Reference 

Citations in Text
Section 16: Reference List
Section 17: Electronic Media



Tips and Techniques from our 
Lessons Learned Files

The APA service can be customized if you want to 

select specific topics for the training course 

and/or competency exam. Most clients want all 17 

sections included for both the course and the 

exam; however, you do have the option to 

customize. 

Consider the APA service within a course early in the 

student’s graduate program. 



Item #3: Course Integration

Integration in Detail



CPC and ACPC COMP Exam Course Integration

Inbound Exam: Select a course (or courses if you have more 
than one program) relatively early in the student’s 
program.

– Associate, first program course

– Bachelors, first or second program course, generally a 
late 200 or early 300 level course

– Masters, the first course in the program

– Doctoral, the first course in the program 

The inbound exam is not required, but simply gives you a 
baseline from which to directly measure learning 
achieved when used with an outbound exam. 

Also, inbound exams can be used for academic placement. 



Tips and Techniques from our 
Lessons Learned Files

What about a Mid-Point Exam as a formative assessment?

We do have a few client schools using a mid-point exam as 
a formative assessment tool. This is mostly for 
bachelors programs where the inbound exam is given 
several years before the outbound exam and the school 
wants to measure progress in the program as a 
formative measure. 

The mid-point exam is the same exam. The inbound can be 
compared to the mid-point and the mid-point can be 
compared to the outbound. Thus, you can have both a 
summative and a formative assessment process using 
the same instrument. 



CPC and ACPC COMP Exam Course Integration

Outbound Exam: Select a course (or courses if you have more 
than one program) at the end the student’s program, 
usually just before graduation.

– Associate, last program course

– Bachelors, in their CAPSTONE or Senior Seminar 
Course

– Masters, the last course in the program

– Doctoral, the last course in the program 

The outbound exam should be incentivized and graded in 
order to motivate the students to do their best. 



Tips and Techniques from our 
Lessons Learned Files

If you are sampling from the same general 

population of students, you DO NOT have to wait 

until your inbound students graduate to conduct 

the outbound exam. Pair-wise reporting is nice to 

have, but not required in terms of your 

accreditation reporting. 

In other words, you can initiate BOTH inbound and 

outbound testing at the same time and do the 

comparative analysis immediately. 



Student Accountability
Students can download, save, 

print, and submit a completion 
certificate at the end of the 
exam or training course.

This certificate is BOTH displayed 
at the end of the event and e-
mailed to the student as a 
back-up.

When submitted as an assignment 
requirement, the course 
professor can grade the 
student based on the results. 



Grading the Outbound Exams
The following can be used as a guide for grading the 

outbound exam. 



Tips and Techniques from our 
Lessons Learned Files

Besides directly grading the outbound COMP exam, other 

ways to incentivize the exam include recognition of the 

highest score with a discount coupon to the school’s 

bookstore, top scores enter into a drawing for an iPad, 

or extra credit based on the score achieved for the 

course. 

The bottom line is that it is essential to incentivize the 

outbound exam in some way; otherwise, students will 

tend to not do their best on the exam. 



ALC Course Integration

• ALC Option #1 is meant to be an 
instructor facilitated course with a 
suggested course outline shown on the 
following slide. 

• ALC Options #2 and #3 are meant to be 
used as program prerequisites. 



Suggested Course Outline (Option #1)
Section 1: The Business Environment

Activity 1: Business Environment Pre-Test 2 Points

Activity 2: Marketing and Management 10 Points

Activity 3: Business Ethics and the Global Dimension of Business 10 Points

Activity 4: The Business Environment Post-Test 8 Points

Section 2: Business Financial Systems
Activity 5: Business Financial Systems Pre-Test 2 Points

Activity 6: Finance and Accounting 10 Points

Activity 7: Economics and the Legal Environment of Business 10 Points

Activity 8: Business Financial Systems Post-Test 8 Points

Section 3: Business Integration and Evaluation
Activity 9: Business Integration and Evaluation Pre-Test 2 Points

Activity 10: Information Systems and Quantitative Techniques/Statistics 10 Points

Activity 11: Business Leadership and Business Integration Final Project 20 Points

Activity 12: Business Integration and Evaluation Post-Test 8 Points



Tips and Techniques from our 
Lessons Learned Files

One thing that many of our client schools have found 

successful is using the inbound masters exam to 

screen the incoming masters students. Based on score 

results, students are then directed to take the ALC (or 

not if their scores are high enough on the COMP exam). 

The school then requires the student to complete the ALC 

prerequisite and submit the completion certificates 

with, for example, 9 out of 12 showing a passing (>70%) 

score on either a pre-test or post-test (allows the 

student to “test out” of a topic). 



APA Writing Style Integration
Include the APA service as two 

assignments/activities within the first course 
or a research/methods course within your 
graduate program. 

• The first assignment is to complete the 
online training course in APA style. 

• The second assignment is to complete the 
competency assessment exam. 



Tips and Techniques from our 
Lessons Learned Files

Since the online APA Writing Style training 

course is accessible for up to a year, 

require the students to go back to this 

course as the near the end of their 

graduate program and have to write their 

masters paper/thesis or doctoral 

dissertation. 



Item #4: Student Population 
Groups/Cohorts

Integration in Detail



Student Groups

• We can readily segregate sub-populations of a 
student group for subsequent data analysis. We 
typically do this by having pull-down menus 
either at the time of registration or when the 
student starts the exam.

• Common ways to segregate the population 
include:
– By campus location
– By program specialization/concentration
– Online vs. On-campus students



Using Pull-down Menus to Segregate the Population

Here is where we can record student groups, e. g. by program, by cohort, by 
specialization/major/concentration, campus location, etc. using pull-down menus (up to 5). 

We use pull-down menus to 
segregate the student groups. 

Subsequent data reporting can be by 
group or in a roll-up report.  



Data Required for Student Groups
When you submit your data to us for the micro-site, 

please list out what you want to see in each of the 

pull-down menus. 

Keep in mind, however, that we prefer NOT to 

segregate based on demographic variables like 

gender, age, ethnicity, etc. else we run into privacy 

issues with the students. You, however, can conduct 

such analysis using the raw data we will send you, 

which lists the results by student. 



Tips and Techniques from our 
Lessons Learned Files

As you consider splitting out your student 

population, keep in mind sample sizes. It generally 

takes a sample of 30-60 for meaningful and 

statistically valid comparisons. Therefore, you 

should only split out the results using pull-down 

menus to a level that gives you meaningful 

results. We can still roll-up the data by the 

program as well as report the data for each 

cohort. 



Item #5: The Student 
Experience

Integration in Detail



E-Mail/Syllabus Language to 
Students Prior to Testing

We can send you a Word file 
with draft language to 
use for an e-mail to 
students and/or to post in 
the assignment area of 
the syllabus. 



The FAQ Guide

Once we have your micro-site ready, we will 
create for you a Frequently Asked Questions 
(FAQ) Guide that you should post and 
distribute to both students and faculty. We 
will send this to you in both Word and PDF 
formats in case you want to edit and add 
additional instructions.

Shown on the next slide are 2 of the 3 pages of 
this guide.  



The Frequently Asked Questions (FAQ) Guide

You distribute the FAQ Guide to your faculty and students. This Guide has the self-
registration directions for your micro-site along with answers to the most frequently 
asked questions. We will send you a generic guide that you can edit. 



Creating Assignments/Activities

To embed the service within an existing course, all you 

need to do is create a new assignment/activity for 

the course. You can use the FAQ guide as the 

resource for the assignment/activity. 

The student then uploads their completion certificate 

to the assignment area for academic credit. 



Tips and Techniques from our 
Lessons Learned Files

We have integrated the sale of the exam and our 

online services with both EdMap and with MBS 

Direct. 

So long as the bookstore allows API integration (and 

most will), it’s a fairly easy process for all parties 

to have the service (exam or course) listed as a 

course required resource to purchase and then 

the service is truly cost-neutral for the school (we 

do not have any additional set-up, management, 

reporting, or integration fees). 



Custom-Published E-Books Available Through 
VitalSource (Cengage Publishing)

Bachelors Program E-Books
• The Business Environment 

Bachelors Program Volume 1
http://store.vitalsource.com/show/9
781133689096

• Business Financial Systems 
Bachelors Program Volume 2
http://store.vitalsource.com/show/9
781133689102

• Business Integration and 
Evaluation Bachelors Program 
Volume 3
http://store.vitalsource.com/show/9
781133689119

Masters Program E-Books
• The Business Environment 

Masters Program Volume 1
http://store.vitalsource.com/show
/1133067816

• Business Financial Systems: 
Masters Program Volume 2
http://store.vitalsource.com/show
/9781133067825 

• Business Integration & 
Evaluation: Masters Program 
Volume 3
http://store.vitalsource.com/show
/9781133067832

The Doctoral e-books are available and will be posted to VitalSource this fall. 

Cengage will allow University Officials to obtain evaluation copies. Your local sales 
representative can assist. 



Item #6: Reporting and Data 
Analysis

Integration in Detail



The Raw Data
We will send you monthly (or as required) the raw data 

for each student. We will send this to you in an Excel 

spreadsheet. There are no restrictions on how you 

can use these data. 

We will provide you with two sets of raw data: by topic 

and by subject so that you can see down to the 

subject level the individual results. 

We cannot send you the actual questions missed, 

however.   



Excel File

We include an Excel file with all the raw data by 
student. 



Tips and Techniques from our 
Lessons Learned Files

There are any number of additional 

analyses you can do with the raw 

data. You can import into SPSS 

and/or link to your own student 

databases for further analysis of 

the data. 



Inbound/Outbound Comparisons
By comparing the inbound and outbound test scores, both  

cumulatively and by specific CPC topic, you can directly measure 

the effectiveness of your curriculum at the program-level.



Exam Results
Simple scatter plots give you easy to understand visual snapshots 

of the student results. 



Topic/Sub-Topic Level Data
Descriptive statistics are calculated and clearly displayed in the 

report for each CPC topic and sub-topic (the topics of 

management and economics have sub-topics).  



Topic-Level Analysis
Bar graph comparisons between the inbound and outbound scores 

give you an easy to understand visual of your student’s results. 
The percent change calculation is your direct measure of learning 
outcomes. 



Subject-Level Analysis
Subject-level analysis gives you the added detail you need for your 

program-level and course-level analyses. There are 4-8 subjects 
per CPC topic. 



Program Comparison Analysis 
Our program comparison report allows you to assess the differences 

in learning outcomes between degree programs. 



Cohort Comparison Analysis 
If we record student cohort information when the student takes the 

exam (using a pull-down menu), we can show you how the different 
student cohorts compare with respect to their exam results. 
Example cohorts include campus location or program 
specialization. 



External Benchmarking
External benchmarking allows you to assess how your business 

program measures up compared to other programs. External 
benchmarking includes a direct comparison of outbound exam 
results AND a comparison of the percent change from inbound to 
outbound. 



Tips and Techniques from our 
Lessons Learned Files

Since we will show in the reports all of our 

aggregate pools for your external 

comparisons, you DO NOT have to pre-

select which pool for the comparisons. 

You can draw your own inferences from 

the data. 

The aggregate pools are updated July 1st of 

each year. 



Data Reporting from the ALC and 
APA Services

We can provide you with the raw data 
from both the ALC and APA; however, 
none of our current clients have shown 
any interest in these data because they 
already see the student results from the 
completion certificates. 

Still, it is up to you if you want to see 
these data and reports or not. 



Item #7: Payments, Invoices 
and Billing Information

Integration in Detail



Billing Considerations
Please note that with Peregrine Academic Services:

• You DO NOT have to pre-purchase exams/services. All services 
can be paid for after they are obtained and completed. 

• There are NO ADDITIONAL CHARGES for set-up, 
customization, reporting, etc. There are no hidden fees or 
charges. Everything is sold on a per-item fee as shown on the 
following slides. 

• Per unit discounts apply based on annual expected 
requirements. Please use your best estimate. We WILL NOT, 
however, some back on you for additional payment if you are a 
few off of your estimate. 



CPC-Based COMP Exam Pricing

Exams/Year Discount Price Per Test 
BA/BS/Grad AA/AS

1-50 Full Price $40 $20

51-100 5% $38 $19

101-250 10% $36 $18

251- 500 15% $34 $17

> 501 20% $32 $16

There are no other fees. The price per exam includes 
all reports and analyses. Pricing also includes 
customization of the exam (adding new client-
developed topics or deleting topics from an exam). 



ACPC-Based COMP Exam Pricing

Exams/Year Discount Price Per Test 
BA/BS/Grad AA/AS

1-50 Full Price $40 $20

51-100 5% $38 $19

101-250 10% $36 $18

251- 500 15% $34 $17

> 501 20% $32 $16

There are no other fees. The price per exam includes 
all reports and analyses. Pricing also includes 
customization of the exam (adding new client-
developed topics or deleting topics from an exam). 



International CPC-Based COMP Exam Pricing1

Exams/Year Discount Price Per Test 
BA/BS/Grad AA/AS

1-50 Full Price $40 $20

51-100 5% $38 $19

101-250 10% $36 $18

251- 500 15% $34 $17

> 501 20% $32 $16

Flexible Alternatives
1We recognize the unique economic differences within the world. 

Therefore, we will adjust pricing based on the Purchasing Power 
Parity (PPP) Index. Contact us if you believe that you may qualify for 
this additional discount. 

Pricing is inclusive—there are no hidden report fees or set-up charges. 



ALC Pricing
OPTION #1: Specified Course within Your Program.

– $60 for the online section pre-test (3) and post-tests (3) 
– $170-190 for the custom-published e-books purchased from 

Cengage Learning
– University fees/charges for the course itself may also apply

OPTION #2: Independent Study Course
– $120 for the online topic pre-tests (12) and post-tests (12)
– $170-190 for the custom-published e-books purchased from 

Cengage Learning
Note: Associates Degree alternative is less due to fewer topics 

included.
OPTION #3: Separate Online Modules (no e-book requirement)

– $35/module or $350 for a 15-module package



Pricing for Our APA Services

Units Discount Course Exam

1-50 Full Price $35.00 $10.00
51-100 5% $33.25 $9.50

101-250 10% $31.50 $9.00
251- 500 15% $29.75 $8.75

> 501 20% $28.00 $8.00

Keep in mind: Including our APA services into your curriculum can be cost-
neutral for the school when you use a school micro-site with student self-
registration and the students purchase the services using our secure e-
commerce checkout.
Additionally, we can integrate the sale of the APA services with your online 
bookstore so that the purchase of the materials by the students is included 
with the sale of the APA Style Manual and/or other required course textbooks.



Billing Information
Upon registration with us, please provide us with your complete 

billing information along with the contact name of who should 

receive our invoice (assuming the school is paying for the 

services and not the individual students). 

Also, do you require anything from us for payment purposes as a 

vendor for your school (e. g. W-9 form, State vendor 

registration, etc.)? If so, please let us know as soon as possible 

so that there will be no delays in payment.

Terms are Net 30 Days. A 15% late fee will be assessed if payment 

is not received after 30 days.  



Tips and Techniques from our 
Lessons Learned Files

There’s really no reason why our services 

can’t be cost-neutral for your school. 

Most of our clients either require the 

students to purchase the services from 

us directly (or through their online 

bookstore) or assess a course fee to 

cover the costs. 



Optional Student 
Surveys



Survey Opportunities
In conjunction with an outbound 

CPC-based COMP exam, 
include an online pre-
graduation survey. 
– Respondent 

Demographics
– Open-ended Questions
– Likert-type Questions

Value Added with our CPC-
based COMP Exam! No 
charge for the survey. 

We have a standard list of questions (demographic, Likert-type, and 
open-ended) for the survey. You can also modify the survey to 
include your university-developed questions. 



Tips and Techniques from our 
Lessons Learned Files

Even if your college/university has a pre-graduation 

survey (usually more of a satisfaction survey), 

you still might want to seriously consider a 

student survey for your program. 

Consider survey questions related to your program 

learning outcomes and then you would have a 

second measure of learning outcomes that you 

can use for your accreditation requirements. 



Frequently Asked 
Questions



Frequently Asked Questions

Question Response
Are other fees 
involved in addition to 
the exam fees listed in 
your brochure?

No, our exam fees are inclusive. The only exception is if you require 
extensive customization for limited annual requirement of exams or if 
you require unique language versions for small number of tests.  

Can you translate into 
other languages 
besides the ones listed 
in your brochure? 

Yes, but it depends on the number of tests per year. With a 
requirement of 500+ tests per year, we can translate the test banks for 
you. For lesser quantities, we will need to work with you relative to 
the translation requirements. 

Is the Academic 
Leveling course 
available in other 
languages?

No, the material is from Cengage Publishing and the e-books are 
currently only available in English. We can translate the test banks, 
but not the e-books. 

Do your results show 
more than just the 
topic score?

Yes, our results include the total score, the topic score, and a 
frequency of missed questions by subject within a CPC topic

Can we see a written 
copy of the test?

You can review example exams, but because the material is 
proprietary, we cannot send you the test bank questions. 



Frequently Asked Questions

Question Response
Is the inbound exam the 
same as the outbound 
exam?

The exact exam is different, but the test questions are all drawn from the 
same test bank of questions. Every exam is unique, but the results can be 
statistically compared for both internal and external benchmarking. 

Can I see the list of 
schools you will use for 
my external 
benchmarking?

We will share with you the types of schools we can benchmark you with 
along with a few example schools. We cannot share with you the precise 
list of schools nor can we compare you one-on-one with other schools in 
order to maintain confidentiality and privacy. 

How do you compare 
with Major Field Test 
(MFT) offered by ETS?

1. We can give you your results quicker, within a day or two of the 
testing period. 

2. You will receive all the results, not just cumulative results.
3. Students can take our tests remotely and online without the need for 

a test proctor.
4. We are less expensive than MFT – no extra fees for additional 

reports.  
5. We can provide you with more detailed and usable results.
6. We can compare your results with demographically similar schools 

and programs as opposed to an unknown aggregate.
7. You can use the results for individual student benchmarking.
8. You can use the results for internal program-level benchmarking.

Do you offer pricing 
discounts?

Yes, please refer to our pricing table in our brochure. We offer discounts 
based on annual expected quantities of tests. 



Frequently Asked Questions

Question Response
Are your exams 
difficult for the 
students?

Difficult is a relative term. With an inbound/outbound assessment 
program, the scores are relative to each other, not to 100%. 
The goal is not for students to get an “A” on the test, but rather the 
goal is to measure the change in business knowledge from the time a 
student enters your program to the time they graduate from your 
program. 
Your external benchmarking is also relative in terms of the score. 
CPC-based COMP exams are different than course quizzes and tests. 

How will I know if the 
test questions are 
relative and applicable 
to my program?

The test questions represent the foundational knowledge levels for 
each CPC topic. The test questions were drawn from the introductory 
chapters and foundational chapters from the leading textbooks used 
within the higher education industry. 
Although individual questions may or may not be precisely covered in 
your curriculum, the topics and subjects included within the exam are 
most likely covered in your business program. 

How often do you 
update or change your 
test bank?

We regularly review the test bank to see evaluate if specific test 
questions are missed at a higher than normal rate, which would 
indicate a problem with the question. Otherwise, we do not change 
the test bank and risk invalidating future comparative analyses. 

Can a group of 
schools pool together 
to get a better price 
discount?

Yes. If a group of relatively similar (usually smaller) schools would 
like to incorporate our services into their programs, we will consider 
the group total in terms of discount pricing. 



Tips and Techniques from our 
Lessons Learned Files

Please don’t feel like you have to have this 100% 

perfect the first time. Many of our clients update 

how the process works as they gain experience 

with the process. 

You can, later on, add topics to exam, add a student 

survey, change a survey, delete topics, etc. It truly 

is not a major undertaking for us to adjust the 

process/service after you have started. 



Peregrine Academic Services

Box 741
801 East 4th Street, Suite #2
Gillette WY 82717
Phone: (307) 685-1555 
Fax:      (307) 685-0141
Toll Free: 1-877-260-1555
Info@PeregrineAcademics.com

Your Valued Partner for Academic 
Preparedness


